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Abstract

The objectives of this research were to study 1) marketing mix factors, environmental

value perception factors, and decision-making process for loan applicants, 2) marketing mix
factors, environmental value perception factors affecting the decision-making process, and
3) find the cause of the problem and presenting guidelines solutions for increasing the
number of loan applicants for BCG Economy, Government Saving Bank Phuket Zonal the
target of bank. Data was collected using a questionnaire of the population 200 case, and
interviews 20 case. Data were analyzed for mean, standard deviation, Regression analysis
by Enter method, Content analysis, fishbone diagram, SWOT, and TOWS Matrix Table. The
results of research showed that 1) the marketing mix factors found that the overall average
was at agreement high level, the factors environmental value perception and decision-
making process the overall is at a high level, 2) product factors, employee factors,
environmental perception factors that the decision-making process are statistically
significant at the 0.05 level, 3) The cause of the problem from the product, process,
marketing promotion service, employees, prices and perception of environmental value,
and alternative approaches are guidelines solutions of increasing the number of loan
applicants to marketing promotion, by means of marketing in public relations together with
social sector networks. adjust marketing strategies for employees with expertise to sell
products and increase public relations media according to branches.

Keywords: Loan GSB for BCG Economy, Marketing mix factors, Decision-making for

loan applicants, Government Saving Bank Phuket Zonal
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